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These Women Won $100 In Cas

Phoenix, Ariz., June 3, 1915.

Ad Letter Editor.
Dear Sir:

This ad appeals to me because I am a mother and one who must be particular of the health of her
family and little ones

How nice and comforting it is to be assured in simple plain language .thal there & one place in
El Paso where | can get “Pure Milk,” “Clean Milk.,” “Good Milk," The ad seems to say to me: “Go
try every thing elee, all the patemt baby foods; all the canned milks, and cooking preparations, then if wou

have failed to g=t what vou want, we will be glad to serve you. 'We make no exorhitant claims though for
our milk, its just milk, but its.pure snd wholesome milk; it protects the baby and helps keep disease away
from the household."

What more could a housewife ask for in the way of milk?
very cordial invilation to visit their dairy. This gives confidence; they want you to see their clean sanitary

Fuorther on down &= the company's

dairy, and their cows from whence comes the milk so “pure.” “clean” and “good.”

The ad is sttractive, or at least it is to me; there’s the big, pretty laughing baby all health and
happiness: one naturally assumes that it is the very product of the El Paso Dairy. and this clinches so
firmly their argument about clean milk, good milk. and pure milk, and gives confidence to the most skeptical.

Whe would'nt want a nice clean glass of this pure wholesome milk?

Address
Mn. A. N. Muna,
604 E. Roosevelt St.,
Phoenix, Arzopa,

Good Milk

Pure Milk , Clean Milk |

PROTECTS THE BABY

HELPS TO KEEP DISEASE AWAY FROM THE HOUSEHOLD.

Why not go and se= the daity from which you get vour milk, walch the cows milked. cbserve the manner
in which the milk 3 cooled and prepared to be served? We are always pleased to have our patrons call
and see how we handle milk and imvestigate the healthof cur catile.

EL PASO DAIRY CO.

THE CLEAN DAIRY

PHONE 340

“Ad. Letter Edilor,
Care El Paso Herald"

Sir:—

The Advertisement of the TRI-STATE TELEPHONE COMPANY contamed i your
issue of the 5th. May, page cight, constitules, in my opinion, the best ad. that has appeared in any issue
covered by the past month. In support of this opinion | would assign the following cogent reasons:—

FIRST:— It s DISTINCTLY STRIKING from and artistic standpoint in that it instastly arrests the
eye and therefore the attention of the reader. It bas “grpped™ you. That is the FIRST

essential of an ad

SECOND:—It is UNUSUAL. It is Lified oul of the sphere of the ordinary. Therefore its impress is at
omce felt and maimtained. The mind and the brain are led out involuntanly to think of the
SERVICE that awaits upon 2 moment’s bidding—at any hour of the day or night—the
NEEDS of the PUBLIC,

THIRD:— It is INSPIRATIONAL. Somchow it fascinates you: you feel beiter for SEEING it, and
you feel better for READING it. You feel as if the Company has spared no effort, time
or money in order to advance your PERSONAL and INDIVIDUAL comfort and wou
feel grateful; you feel as if you were proud of its service, and as if you wanted to be chari-
table for any little errors its operatons might make. A bond of GOOD-WILL has been es-
tablished; therefore your PATRONAGE has been WON,

THAT is the final essential of an ad.

Because of these reasons, therefore, l.unbesitatingly claim for it the PALM and assign 1o it
the FIRST RANK among a coleric of other excellent advertisements that have adomned the pages of the
HERALD dunng the present conlest

Respectfully.
MRS, C. H. ASHTON.

Below will be found the
names of the 35 Women
Readers of The Herald who
have been awarded eash
prizes aggregating $100 in
The Herald's **Ad Reading
Competition,” which was
{irst announced in this paper
in _\‘!l!‘il.

The prizes were offered
for the plainest and most in-
teresting letters hy women
concerning  advertisements
which appeared in The Her-
ald during the period begin-
ning April 27th and ending
May 31st. A competitor se-
advertisement
to her as
most interesting and then
wrote to the Herald a letter
aiving her reasons for this
special interest. Any wom-
an or girl was eligible and

leeted any
which api sealed

no money was required.

From the very beginning
this competition has proved
one of the most popular and
interesting ever presented to
the sonthwestern publie.

Letters have heen re-
erived from women in every
section of Arizona, New
Mexien and West Texas, and
in practically every instance
thiere was demonstrated in a
most effeetive way the ex-
traordinary sales power of
a well prepared adyertise-
ment placed in the El Paso
[Terald.

Omn this pagze will be fonndd
some of the prize winning
letters, together with the
names of the enterprising
firms whose advertisements
were chosen. Read these
letters earefully, They show
in a most interesting way
how southwestern women
are saving meonoy and time
hv eareful dailv reading of
Herald advertisements.
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The advertisement of The Popular D. G. Co., which appeated in the El Paso Hemald of
May 31 was especially interesting and very helpful to me. Trying as | was to decide on a thip W the
Exposition I was very amoous to get a reasonable ides of what my clothes, etc. would cost me also 1o mow
what to get, and as [ was to join a party who were still undecided as 1o the exact date of starting I wanted
some iden of the time that would be necessary in which to make my preparations so the add “GOING
AWAY™ attracted my attention and gave me such & good idea of color, quality, price, etc, that | was able to
_not only figure up what T would need but 1o within & few dollars of what I would have 1o spend in gelting
ready. It also suggested o many things so nzcessary bul so easily overlooked in the rush of packing. and as
it was arranged so that the different articles were all under attractive headings I could with a glance find just
what [ wanted. I have peither the time nor inclisation 1o read all about why a store can buy such a quanity
of such and such a thing why they can undenell other stores why you should trade with them and s oo, but
T do like to read advestisements that helps me keep posted and tells me something defenite about prices
quality and et= Thus enabling me to do my thopping with the least possible expense both of time and
money it alio informed me I could phone to the EXPERIENCED SHOPPER at the stare to help
selecting and in offering suggestions. Thus saving me many trips to town—and [ can truthfully say that
this advertisement, coming at this particular season, is the best gotten up the most attractive, truthful, bealp-
ful, time saving. and full of information and suggestions of any | have read smce Apnl 27, 1915,

(THIS LETTER WON FIRST PRIZE—$25.)

“Ad Letter™ Solicitor.
Care El Paso Hemnld.
Dear Sir

Respectfully
MRS. JOHNT. H 1E,
T
jt.urc 3. 19i5. El Pas, Texas.

x May29.15
El Paso, Texas,
3418 Alamorgorde St

Te The Advertising Editer,
El Paso Herald.
Dear Sir:

After reading the Herald carefully, during the period from April 27, 1915 to the present
time, | have decided that the Advertisement mserted by the Popular Dry Goods Co., on the evening of May 20,
1915, has been.to me, by far, the most interesting. Of course to those to whom money is no object. this
advertisement would not have so strongly appealed. But to those like myself, who are cbliged to consider
long and well, before spending even a small amount of mosey, it certainly looked good.

Owing 1o a long illness [ had been unable to replenish my wardrobe since late last fall, and an op-
portunity such as this Advertisement presented, could not be overlooked, especially when so complete a show-
ing in ladies ready-to-wear apparel could be had in one shop, and a2t s low 2 price.  The Advertiement
was for a “Dellar Day,” er Dollar Sale, which is new to me, coming as [ have but recently from another
State: there the Div Goods Co's have daily Advertisements, but never before have | had the pleasure of
reading about, and attending, a “Dollar Sale.™ The Advertisement promised such rare bargnins a3 Women's
Diresses, skirts and suits, in values from $4.95 up 10 $15.00 per garment, and your choice for $£1.00, but
the nicest part of it was on arnving at the Sale 1o find there was no Emit 1o the number of garments a customer
could purchase; this enabled me to select seven garments, all of excellent material and splendid make.

Ameng them was a little white party dress easily werth double what [ paid for the lot, and the ma-
ferial in even the plainest garment would have cost twice o three times the smount | paid for the Fmshed
article. There were gowns and Pelticoats, of beautiful nainwok and lingenie cloth, lace timmed, girls dresses
of gingham, repp and lovely madras, many of them $5.00 values, all were included n the “Dellar Sale.™
A littlo. dress or street hat, good locking and dainty, some trimmed. others untrimmed, could be had for a
Dollaz, and in this day of dear millinery this item alone was worth the trip to the Dollar Sale.

But the very greatest bargzin [ found, was a Corset. A good looking and comfortable Corset =
the foundation of all well dressed women. For years | have gone lo an expenienced Cometiere and been
fittedl, just as an expenienced salesman fits my shoes and gloves, but in the “Dollar Sale™ [ purchased a
Corse! of the same make, In my size, for which the Corseticre has never charged me less than $6.50—And
wouldn't that make an Advertiement interesting?

Very sincerely,
MRS. ANNA HALL,

(Account—Mis, Frank Overton.) 3418 Alsmogordo St

El Paso, Texas, June 2ad, 1915

“Ad Letter” Editor of The Herald,
El Paso, Texa..
Dear Sir:— -
The advertisement which interested me mc:! during the period of time between April 27th and
May 3ist, was the Popular Dry Goods Co's “ad” ot Saturday May 2%th. Fires, it attracted my attention
because of its “funny’” feature. The Jigzs family, in my estimation is the very funniest of all the newspaper
comics. To work them into the ad was certuinly a clever idexs. and secondly the “ad™ was interesting be-
cause it brought to mind many necestary things for my summer trip, some of which I might, no doubt, have
overlocked, but for my reading the eptire 2dvertizement.
Respectfolly, Yours
(M) Euphrosyoe Wisda,
No. 1117 North Ochoa St.

El Paso, Texas
May 15, 1915

“Ad Leter™ Editor,
El Paso Herald,
Dear Sir-—

Since the Herald opened this Womer coniest, | am reading nearly svery advertisement in the Hes
ald but the one who interesied me more than any other iz the particular one over which [ am wnting this letter.
It is from the Popular store, and it interesed me because ji s of 2 special sale for the Little ones and o in-
teresed me more because T have two children and will bave a chance to buy wmeting for them in this. special

Sale. Because I think it is the duty of every Women to wke advantage of an oportunity like this to buy

semeting for the children because those litlle boys and girk coudnt take themselves aventage of this s2le por they
have means to buy. so this is the advertisement which interesed me more than any other, becaws it = an m-
valuable guide which belp to buy fresh goods and save money especial for children.
my name
Luz G. Ronmulle
1309 fourth St

Qther Prize Winning Letters of the Popular Dry Goods Co. iWill Appear Next Heck,




